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Inspiring Lifelong Learners

PBS KIDS has an unwavering vision of a world where all children can reach their
potential, and is committed to using the power of media to work towards that goal.

PBS KIDS views all children as citizens, not consumers, and offers media that
empowers them to be curious, resilient and empathetic. PBS KIDS develops connected
learning experiences designed to inspire exploration across platforms —on TV,

on digital devices and away from
the screen - so that every child
can discover a world of unlimited
possibilities. Through positive role
models and engaging stories,

PBS KIDS inspires today’s kids to be
lifelong learners — sparking

their curiosity and encouraging
the excitement of discovery.
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‘ | as their most trusted and relied upon brand for
- v supporting children’s learning and development.
—~eAld Through support materials for caregivers and
educators, PBS KIDS ensures that tools are available
to help children build key skills and reinforce learning

from the early years and beyond.

-

The American public values PBS KIDS and confirms
that it is delivering on its mission. A recent poll found
that PBS KIDS is the number-one educational media
brand, helps prepare children for success in school and
helps all children reach their potential.




Nurturing the Whole Child

PBS KIDS has a whole-child approach to learning, offering media content that supports all
of the key developmental areas a child needs to be successful in life — from communication
and critical thinking sKills, to literacy and science. PBS KIDS starts with the needs of
today’s children, working with advisors and award-winning producers to develop content
that meets those needs. Throughout the process, PBS KIDS conducts extensive research to
ensure that its programming, games and activities are developmentally appropriate and
that they are moving the needle in helping kids learn.

commcamon

World Language Health & Nutrition
& Cultures

3 4
& s ;@
theracy w

@R
A S
o

Science, Technology
& Engineering

COLLABORATION —m

«""
Social Emotional Learning

NS @
2)® |

Social Studies Fine Arts

&

/I’




Leading the Way in Children’s Media

1
PBS KIDS is the educational
media brand for children

Which of the following brands or companies do
you believe is the most educational for children?

Percent saying each brand/company is e ()
“most educational” for children.
24% -,
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X
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0, 0,
o | 8% | 8%
1 % 40/ 5% 6 A) Sprout Disney
Nick_j? Disney Jr. Nickelodeon
3 > Source: Survey Sampling International (SSI), January 2016
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R (O PBS KIDS is the undisputed leader

in children’s programming

/
e
é How much do you agree with the statement n
i that is the undisputed leader in ° 65%
children’s programming? 61%]| v
. Disney Jr.
2 Percent saying “agree strongly/agree 53%
o A somewhat” (on a 4-point scale: L 22 CT
agree strongly, agree somewhat,
In 2015’ PBS KIDS won disagree somewhat,disagree strongly).
10 Emmy awards.

Source: Survey Sampling International (SSI), January 2016

PBS KIDS is a leading innovator
in educational media

How much do you agree with the statement o
that is the innovator in children’s 70%
educational media? iy

Percent saying “agree strongly/agree 60% i

Nickelodeon

somewhat” (on a 4-point scale:
agree strongly, agree somewhat,
disagree somewhat,disagree strongly). AL

Source: Survey Sampling International (SSI), January 2016



Offering Trusted and Safe
Connected Learning Experiences

PBS KIDS is a trusted and safe
place to watch television

How much do you agree with the
statement that ____is a trusted Nickelodeon
and safe place for children to
watch television?

Percent saying “agree strongly/agree
somewhat” (on a 4-point scale:

agree strongly, agree somewhat,
disagree somewhat,disagree strongly).

Source: Survey Sampling International (SSI), January 2016

Source: “Understanding School Preparedness,”
Smarty Pants, 2014

e\
PBS KIDS models positive social and
emotional behaviors for children

How much do you agree with 78%
the statement that ___ models 75% Disney Jr.
positive social and emotional Disney

behaviors for children?

Percent saying “agree strongly/agree
somewhat” (on a 4-point scale:

agree strongly, agree somewhat,
disagree somewhat,disagree strongly).

Source: Survey Sampling International (SSI), January 2016



Reaching All Childre

PBS KIDS reaches more children
ages 2-5 across the country,
and in low-income homes, than

any other media organization.

Source: Nielsen NPOWER, 14-15 season, M-F 7A-6P time period AA%; PBS stations, all
broadcast nets and cable nets; composite and Inc<$20K

Each month, nearly PBS KIDS is #1 in streaming
14 million people video for minutes spent per
visit pbskids.org. viewer in multiplatform.

Source: comScore, Video Metrix Multi-platform, 7/2015-2/2016

Source: Google Analytics, January-December 2015

74"

AGES 2-8

In 20415, more
minutes were spent
viewing video on
pbskids.org than
any other kids’ site. 4



PBS KIDS attracts a higher proportion of
viewers from African-American, Hispanic
and low-income homes compared to their
representation in the U.S. population.

134%11319,

African- —
e Hispanic
American '

114%

Low- 100%

LN | Average
(HH| for US
(3400 | Population

$40k)

Source: Nielsen NPower; 4th quarter cume 2015

ONLINE

PBS KIDS Serves All Children

Al pbskids.org attracts a higher
\SF  proportion of web users from
QS Asian-American and African-

American homes compared

to their representation in

the U.S. population.

138%

African-
American 100%
Average
forUS.

population

Source: Nielsen NPower; 4th quarter cume 2015




Giving Kids the Tools to Succeed

PBS KIDS prepares children for success in
school and in life, helping them improve
essential skills, including reading, math,
social and emotional.

75% PLOAS

How much do you agree with Disney Jr.

the statement that 67%
helps children improve their
reading, math and social skills?
Percent saying “agree strongly/agree
somewhat” (on a 4-point scale: agree
strongly, agree somewhat, disagree
somewhat, disagree strongly).

Disney

Source: Survey Sampling International (SSI), January 2016

This digital service provides PreK-12 teachers, students,
parents and homeschooling families with instant access to research-based content and productivity tools
designed to personalize learning inside the classroom and ignite students’ curiosity in the world around them.

PBS LearningMedia content has a positive impact on student outcomes when integrated into an
existing curriculum. A study conducted by the Education Development Center examined the impact
of PBS Learning Media content on student performance in four core subject areas — science, math,
English language arts and social studies. Key findings included:

10% o 11%

On average, students outperformed Students outperformed state More than half (56%)
national assessment norms by assessment norms by an average of of students showed
10 percentage points 11 percentage points an increase in critical
overall. overall. thinking skills.

Source: PBS: Learn More Report; 2015 (pbslearingmedia.org/research)



Moving the Needle in Early Learning

Research shows that PBS KIDS cross-platform content helps increase children’s
math and literacy scores, improves their school readiness and fosters an interest

in learning. PBS KIDS also increases parent and teacher engagement in
supporting children’s learning.

</ . Source: PBS Kids Mathematics Transmedia Suites in Preschool Families and Communities, WestEd, 2013

Test scores of children who interacted
who used media content with 0dd Squad content increased 14%
D from their pre-test average score on
from PBS KIDS’ series PEG + measures of knowledge of algebraic
CAT showed improvement in thinking and numbers and operations.

In a recent study, children

critical math areas involving '
. . Source: Odd Squad: Learning Math with PBS KIDS Transmedia Content at School and at Home, WestEd, 2015
ordinal numbers, spatial i
relationships and 3-D shapes.
Source: Supporting Parent-Child Experiences with PEG+CAT Early After USing PBS KIDS content’ pqrents, Confidence in
Novarbar o1 01 o e CPETES Readyto Leam nfiaie supporting their children’s learning and use of activities

and strategies to support learning at home increased.

Source: Supprting Parent-Child Experiences with Peg+Cat Early Math Concepts, EDC &SRI International, 2015

PBS KIDS helps children
realize their potential

Teachers’ confidence in

71% 73% their math knowledge and
Please indicate how strongly 2 : T
you agree or disagree with understanding of individual

the statement that ___ helps students’ learning and

children realize their potential. mathematical development
Do you agree strongly, agree somewhat,

disagree somewhat or disagree strongly? 41% 47% improved after using
449%, 0 PBS KIDS resources.

- Agree Strongly 0 Source: Preschool Teachers Can Use a PBS KIDS Transmedia

26 A) Curriculum Supplement to Support Young Children’s
Mathematics Learning: Results of a Randomized Controlled
Trial, ED & SRl International, 2013

- Agree somewhat 16% 24%

Nickelodeon Nick Jr. Disney Jr.

Source: Survey Sampling International (SSI), January 2016



Impacting Kids, Parents and
Teachers in Local Communities

' positioned to reach kids anytime and anywhere with
engaging learning opportunities. PBS stations partner

N p with local schools and a variety of community-based
‘ /“ \ organizations to bring PBS KIDS content to life, sparking

ey ? /‘ - Through PBS’ 350+ member stations, PBS KIDS is
p— Y ’ L/

kids’ curiosity and encouraging them to explore their
interests. Through community outreach activities that
engage educators, parents and caregivers, stations make
y q a critical difference in the lives of America’s children —
. especially for those in low-income families.

[ [1.14}% 100% of member stations are actively involved in classroom

education through localized PBS LearningMedia sites. Educators have

access to more than 100,000 curriculum-aligned digital resources
that include content aligned to national and state standards.
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PBS KIDS: The Next Chapter
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Join PBS KIDS in opéning worlds of possibilities for
all of America’s children. Explore more at pbskids.org



ORC International is a leading global market research firm with offices across the U.S., Europe and Asia Pacific. The Company offers a platform of Integrated Intelligence that combines forward thinking methodologies, cutting-edge technology, skilled researchers and in-depth industry experience to provide clients with
valuable insight and analysis in the areas of Customer Strategies, Employee Engagement, and Innovation and Growth. ORC International was founded in 1938 and is a founding member of the CASRO, the proud partner of CNN on the CNN/ORC International poll since 2006; and the research firm of choice on the
annual NYSE Euronext CEQ Report. For more information, please visit www.ORCInternational.com.

BOB THE BUILDER © 2016 HIT Entertainment Limited and Keith Chapman; © 2016 Gullane (Thomas) Limited. THOMAS & FRIENDS is a production of HIT Entertainment in association with THIRTEEN Productions LLC for WNET. THOMAS & FRIENDS, BOB THE BUILDER are a production of HIT Entertainment in
association with THIRTEEN Productions LLC for WNET; "Arthur” & the other Marc Brown ARTHUR characters and underlying materials (including artwork) ™ and © 2000 Marc Brown; CAILLOU ©2016 DHX Cookie Jar Inc. All Rights Reserved; © Scholastic Inc.; CLIFFORD™ Norman Bridwell © Scholastic Entertainment
Inc. All Rights Reserved; CURIOUS GEORGE is a production of Imagine, WGBH, and Universal. Curious George and related characters, created by Margret and H.A. Rey, are copyrighted and trademarked by Houghton Mifflin Harcourt Publishing Company and used under license. Licensed by Universal Studios
Licensing LLC. Television Series: © 2016. Universal Studios. All Rights Reserved. ABCmouse.com is a proud sponsor of Curious George® on PBS KIDS®. FOR PROMOTIONAL USE ONLY; CYBERCHASE is a production of THIRTEEN PRODUCTIONS LLC for WNET. © 2016 THIRTEEN PRODUCTIONS LLC. All rights reserved;
DANIELTIGER'S NEIGHBORHOOD © 2016 The Fred Rogers Company. All rights reserved; DINOSAUR TRAIN TM & © 2016 The Jim Henson Company. All Rights Reserved; FETCH! & Ruff Ruffman and related indicia are trademarks of the WGBH Educational Foundation; FIZZY'S LUNCH LAB ©2009-2016 Lunch
Lab, LLC; MARTHA SPEAKS® TV Series © 2016, 2016 WGBH Educational Foundation MARTHA SPEAKS and underlying artwork from the Martha books are a trademark & copyright of Susan Meddaugh and used under license; MAYA & MIGUELTM & © Scholastic Inc. All rights reserved; NATURE CAT and associated
characters, trademarks and design elements are owned by Spiffy Entertainment, LLC © 2016 Spiffy Entertainment, LLC, All rights reserved; ODD SQUAD © 2016 The Fred Rogers Company. All rights reserved; OH NOAH! A production of THIRTEEN for WNET © 2016 THIRTEEN Productions LLC. All rights reserved;
PEG + CAT© 2016 Feline Features LLC. All rights reserved; READY JET GO!: © 2016 Jet Propulsion, LLC. Ready Jet Go! and the Ready Jet Go logo are registered trademarks of Jet Propulsion, LLC.; SID THE SCIENCE KID TM & © 2016 The Jim Henson Company. All Rights Reserved; SPLASH AND BUBBLES TM & © 2016 The
Jim Henson Company. © Herschend Enterprises. All Rights Reserved; SUPER WHY! © 2016 Out of the Blue Enterprises LLC. All Rights Reserved; THE CAT IN THE HATKNOWS A LOTABOUTTHAT! © 2016, CITH Productions, Inc. and Red Hat Animation Ltd. Underlying characters © 1957, 1985 Dr. Seuss Enterprises, L.P;
CHUCK VANDERCHUCK Scholastic, Soup2Nuts and associated trademarks and logos are registered trademarks of Scholastic Inc. © Scholastic Entertainment Inc. 2016 All Rights Reserved; THE ELECTRIC COMPANY © and all related characters, logos and design elements are owned and licensed by Sesame Workshop. ©
2016 Sesame Workshop. All Rights Reserved; Wild Kratts® © 2016 Kratt Brothers Co. Ltd./ 9 Story Media Group Inc. Wild Kratts®, Creature Power® are owned by Kratt Brothers Company Ltd. Al rights reserved; WORDGIRL ® & © Scholastic Inc. All Rights Reserved; WILSON AND DITCH: © 2016 The Jim Henson Company.
AllRights Reserved; WORDWORLD © 2016 General Word LP. All rights reserved. WordWorld, WordThings, WordFriends, and all associated logos are trademarks of General Word LP; PBS KIDS and the PBS KIDS Logo are registered trademarks of Public Broadcasting Service. Used with permission.



